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An Analysis of Acceptance Path of Innovation and Entrepreneurship
Education in University

Gao Weiguo

Abstract: Universities are the main field to develop innovative and entrepreneurial personnel. Therefore, Chinese government
puts great emphasis on the innovation and entrepreneurship education in universities. At present, there are several important
reasons for the unsatisfactory outcome of the innovation and entrepreneurship education in universities, such as, insufficient
awareness of the importance of innovation and entrepreneurship education, the cognitive bias of college students and their
families, the deficiency of policies and measures, and the ignored students” acceptance in the current education mode. In this
regard, this essay is to use the reception theory to formulate the reception mode of the innovation and entrepreneurship edu-
cation, and to enhance the effect of students acceptance in the universities.
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